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Whereas Human Resource Manage- 
ment has not yet been widely recog- 
nized as a special problem of interna- 
tional joint ventures the growing di- 
versity of alternative modes of coop- 
erative arrangements in international 
operations has changed the picture 
entirely. Not only the intercultural 
and cross-cultural perspectives have 
led to increasing research interest 
rather than particular characteristics 
of new forms such as strategic alli- 
ances, consortia, technology transfer, 
licensing and franchising arrange- 
ments, management services, and the 
service sector per se have added new 
dimensions to the topic. Interactive 
and time perspectives, contextuai and 


evolutionary constraints and develop- 
ments affect the efforts of managing 
IJVs’ human resources effectively. 
There is little doubt that these re- 
sources are the most important ones 
in such co-operative ventures. 


Apart from the editors a collection of 
excellent authors have looked into 
these issues. Among them are Mary B. 
Teagarden and Mary Ann von Gli- 
now, Joseph Ganitzky and Gerard E. 
Watzke, Inga S. Baird, Majorie A. 
Lyles and Robert Wharton, Peter 
Lorange and Johan Roos, Henry W. 
Lane and Paul W. Beamish, J. Michael 
Geringer and Colette A. Frayne, and 
Richard H. Holton. 
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1990, 275 pages, bound DM 98,— (US$ 57,-) 
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Overcoming future problems in to- 
morrow’s corporations very much de- 
pends upon a successful handling of 
the interface between information and 
human resources management. Cor- 
porate communications is a new con- 
cept which seems to be a promising 
tool to successfully manage this inter- 
face. 


This book first analyzes this novel 
concept from business and behav- 
ioural standpoints, and second pro- 
vides empirical evidence of how cor- 
porations have been dealing with the 
concept so far, and how the work- 


force respond to a variety of corpo- 
rate communication measures. Third 
a set of recommendations is offered as 
to how the manager can deal success- 
fully with these tools. 


As part of a study on “Corporate 
Constitutions” by the “Deutsche For- 
schungsgemeinschaft” (DFG — Ger- 
man Research Institute) the author 
conducted a project on corporate in- 
formation policy and employee be- 
haviour. The data of the analysis is 
drawn from interviews with 80 corpo- 
rate managers, 400 leading executives 
and 800 employees. 
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Special Issue ’91 


Klaus Macharzina (ed.) 


Frontiers of 
International Business Research 
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1991, 133 pages, DM 78,— 
ISBN 3-409-13137-X 


The state of international business 
theorizing could be characterized as 
sitting right at the crossroad between 
two extremes, an innovative manage- 
rial discipline on the one hand and a 
stagnant by-product of traditional 
economics on the other. This demar- 
cation line seems to be a critical 
threshold for the future development 
of international business research. 


Over the last three decades interna- 
tional business theory has developed 
to a remarkable body of knowledge 
which includes a considerable number 
of rich concepts. In spite of the rich- 
ness of various approaches and ana- 
lytical frameworks, however, there is 


still a lack of conceptual integration 
and empirical corroboration. 

It is therefore that a collection of pa- 
pers are presented in this special issue 
which look at the state and possibly 
the future of international business re- 
search from an integrative and inter- 
disciplinary standpoint. 

The editor and a group of distin- 
guished international authors have 
looked into these issues. They com- 
prise Peter J. Buckley; Klaus Machar- 
zina/Johann Engelhard; Hartmut H. 
Holzmiiller/Helmut Kasper; Jean- 
Frangois Hennart; Frederick D. S. 
Choi; Daniel Sullivan/Alan Bauer- 
schmidt; Robert Doktor/John Lie and 
Christopher Poillon. 
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